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There is gender bias in the startup community. There is no doubt about it. Women currently hold only 4.2 percent of Fortune 500
CEO posi ons and 4.5 percent of Fortune 1000 CEO posi ons. And very few have founded a company to a billion dollar valua on.
Despite the growing number of women entrepreneurs, only 3 percent of women‐owned businesses have revenues of $1 million or
more compared with 6 percent of men‐owned businesses. Not only that, but when I look around at my peer group, I stand as a
minority with only 6 percent of CEOs being women. This needs to change.
In order to level the gender playing field, it starts with women having a great idea and being able to fund that idea. Securing finan‐
cial backing is not only valida on of the idea. It’s a cri cal step for any entrepreneur to create a quickly growing company. Unfortu‐
nately, the Venture Capital landscape today makes this very diﬃcult for women to achieve. As a result, it’s also hur ng our econo‐
my. To put this into perspec ve, according the Economist, if women entrepreneurs in the US started with the same capital as men,
they would add 6 million jobs to the economy in five years ‐‐ 2 million of those in the first year alone.
When I was securing our first round of funding for Revel, during VC pitch mee ngs, the recep onist would be the only woman I
would see. There were rarely any female associates or partners. People tend to succumb to self‐selec on bias, meaning they tend
to give funding to someone similar to themselves. Women represent just over 15 percent of angel investors, but a mere five to
seven percent of partner‐level high‐tech venture capital investors in the U.S., according to a 2011 report, Women’s Economic Em‐
powerment. If the majority of people who work at VC firms are men, they tend to give funding to other men. From the get‐go,
women founders are at a huge disadvantage. If they can’t secure funding, they won't be able to make their dream a reality.
VCs make investment decisions based on past performance and the precedent for funding female‐run startups is not as estab‐
lished as their male counterparts. I spend a lot of me establishing credibility through our results at Revel Systems, because by
default, investors may have never seen a woman really take on something big.
What can we do to solve the gender‐bias and inequity within the startup community? The typical answer here is to try and start
with staﬃng. But I argue that this is the wrong answer. It is s ll important to hire the best people in a startup and show no gender
bias on either front. But if you hire a woman just because she is a woman that may actually hurt in the long run if she doesn’t have
the skills and experience necessary to excel. In my experience, I've found you have to hire the best people, no excep ons. If that
hire happens to be a woman, then great.
So what’s the solu on? Start earlier ‐‐ way earlier. People say, “You need more women who are engineers or programmers.” That’s
a great start but that won’t help break the infamous glass ceiling. The ceiling has not budged more than a few inches over the last
decade. I want to change that and so should other women. I am not a coder and a lot of great entrepreneurs aren’t either. My
strength is in leading people and having the ideas and convic on to start something and make it grow. And I want to teach other
girls to do the same.
As a female founder, the best thing I can do to change this cultural imbalance is to mentor women’s groups and high school stu‐
dents to get them interested in entrepreneurism and business. Like many other successful women, I meet with high school girls
and let them know my story and that they too can start their own company, if that’s what they want to do. It’s not easy, but great
things in life rarely are. There are also amazing groups and ini a ves like The Next Women and Women2.0 to encourage young
women to pitch and pursue their next big idea. Change comes by encouraging woman to go for it.
This gender issue and bias is due to part inspira on and part awareness. It's important to be aware that girls want to grow up and
create things just as much as boys do. It’s up to the current startup founders to encourage this next genera on to be involved in
the VC process and startup movement. The bias will eventually even out, but we can take steps to help accelerate that process.
Credit to: hƩp://www.entrepreneur.com/arƟcle/229992

