Six Tips To Enhance
Your Online Brand
If your company relies on leads from your website, then your online presence is your brand. Online branding is espe‐
cially important for service providers who don’t have a tangible product that clients can look at. Instead, customers are
buying the informa on you present about the service — and the reputa on you’ve built up to support it.
The Internet rules in this “digital era,” and Google GOOG ‐0.75% controls 80 percent of the search results, so make yourself stand
out. Search engines want to reward the brands that real people find valuable. You can’t assume users will easily search and find
your brand or business only because you have a live website. Instead, you must focus on building your online brand to create a
personable impression for first‐ me users, while con nuing to engage and reward long‐ me customers.
If you’re no cing a high bounce rate in your site visitors, it’s me to take a look at the image your website is projec ng and consid‐
er revamping it with the following ps.

1. Add credibility with customer tes monials. Make sure to capitalize on the great customer rela onships you already have by
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gathering and sharing client tes monials and reviews on your website. A tes monial is much more than an ego boost. They
have tremendous power to persuade other people to seek out your business for products and services. Having real clients
share their experiences boosts your credibility because it shows that your service has been “tested” by the public.
Capitalize on press and publica ons. Promote and link to any publica ons where you, your brand or your services are men‐
oned. The ability to get press adds to your brand’s legi macy. These announcements can be published under a “Recent
Press” or “Recent Men ons” sec on on your website. Receiving third‐party commenda ons posi ons your company as an
authority in your field, and o en, fame leads to more business.
Boast about your recogni ons. Any awards or recogni ons that your services, business or employees have earned indicate
the quality of your brand. Display recent accomplishments on your website where users can easily find them. Take advantage
of any widgets or icons as well. Having a “Recent Recogni ons” sec on on your website can be very valuable for enhancing
your credibility.
Display your social following stats. Use a social stats widget or plugin on your website to display your social following stats.
Posi ve engagement on social media can increase the likelihood that viewers will find your brand likable. Social media is an
opportunity to make your brand more personable and human, and less like a faceless corpora on.
Establish yourself as a resource. Establish yourself as industry leader by sharing free educa onal content. Oﬀer useful white
papers, e‐books, and other downloadable materials that your viewers will actually need or benefit from. Aim to establish your‐
self as a resource for knowledge, humor, current events, or whatever else you can capitalize on. You should be willing to edu‐
cate your customers and readily give them the informa on they want. If you’re not willing, then your users will find a compe ‐
tor who is.
Avoid jargon. Avoid using your own industry’s jargon on your website. Speak in the poten al customers’ terms instead. One
common mistake is filling website content with industry language and buzzwords. Instead of pitching to a client with fancy
terms, speak to them in language that they would use to search for your products or services. You must get in the mind of
your poten al customers. Don’t try to woo them with insider jargon.

Developing a strong online presence and paying a en on to your overall online branding increases both posi ve customer experi‐
ence and search engine op miza on results. Your reputa on is not out of your hands. Take control of your online iden ty and gain
leads from enhancing your online presence.
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